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Mary Hamilton, the publisher of American Indian Art magazine, was recognized 
with the 2001 NAASA Lifetime Achievement Award.  Candace Greene presented 
the award at the closing banquet of the conference. 
 
Honor presentation for Mary Hamilton, by Candace S. Greene 
 
Since 1987 NAASA has used the occasion of the biennial banquet to present the 
Lifetime Achievement Honor Award to a distinguished individual who has made a 
significant contribution to the field of Native arts.  We have honored an 
impressive list of people over the years - scholars, artists, teachers, mentors all.  
These were individuals whose names were well known to us, and the NAASA 
banquet was on opportunity to be reminded of their many achievements, as well 
as to learn more about the early years of their careers, always spiced with the 
chance of catching a glimmer of some youthful indiscretion before they were well 
settled in their professional careers. 
 
The person we are honoring tonight, Mary Hamilton, is perhaps a name less 
familiar to you.  We haven’t seen her at the podium of NAASA sessions of the 
past.  Her name doesn’t appear on conference programs.  She doesn’t write for 
erudite journals.  Her latest works don’t adorn gallery walls.  Nobody is planning 
a Mary Hamilton retrospective showing.  Yet I’ll wager that we are all more 
familiar with her work than we are with that of any of our previous honorees - for 
her work is American Indian Art Magazine, which she publishes. 
 
How did Mary come into this important role?  I believe that would have to fall into 
the category of youthful indiscretions.  She was once just a young woman who 
loved Native art, who had a self-described “passion for pottery.”  She became a 
silent partner in a new magazine that had just been launched, called American 
Indian Art.  It seemed like a fun sort of investment.  Very shortly thereafter, 
however, the senior managing partner decamped under what has been 
described as “complicated” circumstances.  Mary had the option at that time of 
chalking one up to experience and letting the magazine go belly up-- or of 
stepping in and taking over, ensuring the continuation of what was then a 
promising and has since proved to be a very popular publication, one that has 
continued to fill a unique niche in the Indian art field.  I’m sure that Mary thought, 
“After all, how much could there be to being a publisher?”  I understand that Mary 
now has a name plate proudly displayed on her executive desk.  It reads, “Mary 
G. Hamilton, Publisher/Janitor.”  Perhaps there’s a bit more to the role than she 
anticipated, but she seems to have stood up to the challenge well. 
 
But janitorial duties aside, what does Mary do as a publisher?  One very critical 
role is setting policy, tone, and direction for the publication.  And Mary early on 



established a policy of separation between the commercial and the editorial 
aspects of the magazine.  While the Indian art market is of course what funds the 
magazine, they carry no articles about collectors or private collections.  In 
illustrations, the choice is always for materials in public rather than in private 
collections.  As publisher, Mary also actively tends to all the business aspects of 
the enterprise, working particularly closely with the commercial side.  Soon after 
taking over general management, Mary made a very smart hiring decision and 
brought on Roanne Goldfein as editor.  Roanne has been with the magazine 
every since, currently as Editorial Director.  Roanne described to me how she 
and Mary worked out their basic division of labor: “I can’t add; she can’t read.”  
While I can’t comment on Roanne’s mathematical skills, I think she might be a bit 
harsh regarding Mary’s literary capabilities.  But the fact is that Mary leaves much 
of the editorial decision-making to Roanne.  Mary says that Roanne is more 
objective about what will be of interest.  And besides, this gives Mary the 
freedom to continue to be an aficionado.  She does, however, sometimes get 
involved.  The 20th anniversary issue, for example, was largely her baby.  And for 
its cover she chose one of her favorite photographs, this image of Maria Martinez 
poring over the latest issue of American Indian Art.  And as publisher, Mary of 
course takes the heat when someone doesn’t like something.  For many years 
Gallery 10 has held the back cover of each issue, using that prime spot to 
advertise a wide variety of art objects.  A couple of years ago, they featured a 
painted vessel by Diego Romero with a powerful statement about the Spanish 
conquest of the Southwest. When I saw Mary shortly after that during out 
meeting in Victoria, I learned that she had received protests regarding her 
distribution of pornography! 
 
Before I was asked to make these remarks tonight, I had never really thought 
much about just what was behind the magazine that arrived in the mail four times 
a year.  It is such an institution that I suppose I had some vague idea of an office 
rather like that of the National Geographic Society.  On inquiry I learned that 
actually it is an office of four people and one dog, with the editorial staff of 
Roanne and Tobi Taylor working from their homes (very modern telecommuting) 
and with design contracted out.  Total circulation is twenty-two thousand, of 
which twelve thousand go to subscribers and ten thousand are newsstand sales.  
The magazine goes to educators at all levels, scholars, artists, museum people, 
collectors, dealers, and, to use a term we heard often yesterday in the plenary 
session, enthusiasts. Each issue usually carries four articles, selected from 
among many submissions, in addition to a number of regular features.  They 
strive for an equal page balance between commercial and editorial.  Ah, those 
ads with which we have such a love/hate relationship.  We despise such crass 
commercialism, we hurry to find our way through them to the illuminating and 
insightful articles of our colleagues, but somehow we always get diverted along 
the way, inevitably drawn in by the beautiful images, seduced by the wonderful 
things displayed before us.  It is a measure of the magazine’s success that it is 
almost as hard to get an ad into an issue as it is to get an article accepted.  One 
of the main reasons that the visual quality is always so high is that Mary 



personally oversees the printing of every single issue.  She started this practice 
while working with a printer in Phoenix,  eventually switching to another printer in 
the same area.  Rising printing costs, however, drove them to make a change.  
Now four times a year Mary packs herself up and heads north to Duluth, 
Minnesota.  So, when you settle down in front of a cozy fire a few months from 
now to enjoy that winter issue, think of Mary in Duluth. 
 
The winter 2000 issue marked the magazine’s 25th anniversary.  Over all these 
years,  American Indian Art Magazine has served NAASA members well.  It has 
brought us a host of wonderful articles, finely illustrated.  It has introduced us to 
many artists and objects that we would not otherwise have encountered.  It has 
provided us with an important publication outlet, one of the few places where we 
can share much of our work, and one of even fewer where we can share great 
pictures. A few years ago NAASA explored establishing a formal relationship with 
American Indian Art, and selected papers from the 1992 conferences were 
published together in a single issue.  For various reasons, we were not able to 
sustain this formal relationship, but we have continued a vigorous informal 
symbiosis, with many papers originally presented at NAASA meetings appearing 
in the magazine.  It not only links us to each other, but also forges a connection 
between scholars and a wider audience, extending our educational role beyond 
the classroom or the exhibition hall, serving to broaden public awareness of and 
appreciation for Native art.  In short, it has become  an essential part of our 
world.  Is there a bibliography in the field that doesn’t include a citation to an 
article published in American Indian Art Magazine?  Do any of us ever work on a 
project that doesn’t at some point take us back to check that sagging shelf of 
well-thumbed issues? 
 
Mary told me that she sometimes wonders what happens to all those thousands 
of issues that they send out into the world.  They have a joke around the office 
whenever they catch an error in a manuscript, “Oops, better fix that just in case 
someone actually reads it.”  I would like to take this opportunity, on behalf of us 
all, to say, Yes, Mary, we do really read it.  And thank for you making that 
possible. 


